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Smithfield Foods Announces Successful First Year
of No Kid Hungry Virginia Partnership
SMITHFIELD, Va., Nov. 15, 2018 (GLOBE NEWSWIRE) -- The Smithfield Foundation, the philanthropic arm
of Smithfield Foods, Inc., is pleased to announce its successful partnership in the first year of a three-year
commitment to Share Our Strength and the No Kid Hungry Virginia campaign. During the 2017-2018 school
year, No Kid Hungry Virginia worked to expand the school breakfast, afterschool meals, and summer meals
programs, improving access to nutritious food for children across Virginia.

"The support from Smithfield Foods has helped the No Kid Hungry Virginia campaign to ensure more children
throughout Virginia have access to the nutritious food they need to learn and achieve," said Claire Mansfield,
director of No Kid Hungry Virginia. “We are proud of what we have accomplished over the past year together
and look forward to continued progress towards ending childhood hunger in the Commonwealth, thanks to the
support of great partners such as Smithfield Foods.”

During the 2017-2018 school year, participation in the school breakfast program increased among kids in need
by 61 percent, resulting in 16,080 more students now eating a nutritious breakfast before they start their day.
In addition, more than 2.9 million afterschool meals were served during the first half of the school year, an
increase of nearly 300,000 meals over the same period the previous year. The summer meal program, which
provides working families with access to nutritious food for their children during summer break, was able to
serve 136,660 more summer meals in 2017 than the previous year.

This collaborative partnership, consisting of a yearly $150,000 donation from Smithfield, provides funding for
grants in schools and community organizations to help overcome barriers to child hunger, such as limited
refrigeration, cafeteria equipment, carts and coolers, and other resources necessary for food delivery.

“Hunger and food insecurity are two of the biggest social problems facing our country today,” said Keira
Lombardo, senior vice president of corporate affairs for Smithfield Foods and president of the Smithfield
Foundation. “As a global leader in the food industry, we feel strongly about our responsibility to help feed all
families, particularly those right here in our home state. We are thrilled with the first year of our partnership
with No Kid Hungry Virginia as we work together to improve access to nutritious food for all children across the
commonwealth.”

For more information about Smithfield’s charitable efforts, visit www.smithfieldfoods.com/key-outreach-
efforts/smithfield-foundation.

About Smithfield Foods

Smithfield Foods is a $15 billion global food company and the world's largest pork processor and hog producer.
In the United States, the company is also the leader in numerous packaged meats categories with popular
brands including Smithfield®, Eckrich®, Nathan's Famous®, Farmland®, Armour®, Farmer John®,
Kretschmar®, John Morrell®, Cook's®, Gwaltney®, Carando®, Margherita®, Curly's®, Healthy Ones®,
Morliny®, Krakus® and Berlinki®. Smithfield Foods is committed to providing good food in a responsible way
and maintains robust animal care, community involvement, employee safety, environmental and food safety
and quality programs. For more information, visit www.smithfieldfoods.com, and connect with us
on Facebook, Twitter and LinkedIn.

About No Kid Hungry
No child should go hungry in America. But 1 in 6 kids will face hunger this year. No Kid Hungry is ending
childhood hunger through effective programs that provide kids with the food they need. This is a problem we
know how to solve. No Kid Hungry is a campaign of Share Our Strength, an organization working to end hunger
and poverty. Learn more at NoKidHungry.org.

Media Contacts:

Smithfield Foods, Inc. No Kid Hungry

https://www.globenewswire.com/Tracker?data=I32HYiTCkRk1_ZLv8TTLTsjEj4Rgk43RbM-R5phBlXCmsqifzOFigDOhuwQDI7WQMckQaKfLTTqATciMnlx2vV1CRGM6SprRMuMb838CTkYfX3giJVAiGP_Fc2NJf-fqYAcuZpE_VSQCDWpiWEJWjRyOniT6nGhuVYPJi2sWAAU=
https://www.globenewswire.com/Tracker?data=I32HYiTCkRk1_ZLv8TTLTh2vs2W1bbau4mSNbaywkIvzLGQqzxNYdED2Dx9KYY9vJwf1UHV37bId4wg_sUNWDNPs7WthfyGBeRDhyRcw4cE=
https://www.globenewswire.com/Tracker?data=YoUezV0p2mHPZe_1nlYQaYWYXEv5lxwjsESOc802t3ATRRVck__dabr-_pN1-xDXqfBV_ZFpoB0CamVVw61ayBw6uQizKgl8mDngTvDQ0g4=
https://www.globenewswire.com/Tracker?data=3Hk3Kpbfj1aWW2-aPJEz3L_ydhY4oK_Z8yyxzDir8TKVY8fDxojkziaSIRPTTuJalJ5fWyJ58iCndoqO9TgydBgUp5I8laC2VPxiaFYbDNE=
https://www.globenewswire.com/Tracker?data=3EvDAgy07Uhm3gdWQwrl9OKMpmnwGVD9CIsYbSLQMP4ve9329CIMztet4RSCrhYLNVKU1Edow7Qki63R0SPaUtLFANk2I5WbfHbtqL89BrRMga7T13wjxxNsctGquqHt5rBxoNaau_iH_FCaLEaMqmMgvPk3rrTY9NMDfVN7bhLye5hqgMYvne7xNMwYyZZurr7Q6XUFQSp2y4nx25G0RpOLwYZUdEaVXh1jsA499fE=
https://www.globenewswire.com/Tracker?data=3EvDAgy07Uhm3gdWQwrl9OKMpmnwGVD9CIsYbSLQMP4DwLXltQIQjuisptZ1QKyyNVJf99pnPZzeezEwXMOQ8jNmy7gVdzrr-tjz7uzhWWw=
https://www.globenewswire.com/Tracker?data=BW_-eT-u1nRHrP-AsQvAotTcsO2jcK8IzCeujXivGbTGSomidklwHTLRwyvbuO_ij_nnocT2ZrkUhHA0sG8U3MH3sHSDdNnMTVJk22UuNnc=
https://www.globenewswire.com/Tracker?data=23oEWVVGMeYVnHbindL2_81Sakxj4FEBM0Oy0PNOreqJZUujDucHoNX3sjNbT6VtRxLLjWySrV70ugZhvgkLHZe-5tZHGzigYK4UpsgOpkk=
https://www.globenewswire.com/Tracker?data=Xfuqty1jmuz3t1rJsnIV7EWLCfCN_CiurBDD6BDxlIIPO0HGqGygIxruVfOOISGS1i-3qSJvI4s2SgpfIByYgck3w3rHEnkgJxDrdQqjrfk=
https://www.globenewswire.com/Tracker?data=i0In6EzIDIgMq3eyEaucqQdaBG0BzimUZGH3dyYSJ0yhZVF9nKk5OiECT2Mn6H7-MQjIZ7NotyAzqvnmT87n4g==


Lisa Martin
lvmartin@smithfield.com 
(757) 365-1980

Cecibel Henriquez
chenriquez@strength.org
(202) 594-3509

https://Investors.smithfieldfoods.com/2018-11-15-Smithfield-Foods-Announces-Successful-First-Year-of-No-Kid-
Hungry-Virginia-Partnership

mailto:lvmartin@smithfield.com
mailto:chenriquez@strength.org
https://investors.smithfieldfoods.com/2018-11-15-Smithfield-Foods-Announces-Successful-First-Year-of-No-Kid-Hungry-Virginia-Partnership

