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Smithfield Foods Donates $20,000 to The OCHO
Project

SMITHFIELD, Va., Feb. 26, 2019 (GLOBE NEWSWIRE) -- The Smithfield Foundation, the philanthropic arm

of Smithfield Foods, Inc., is pleased to announce a $20,000 donation to The Opportunities for Children to Help
Others (OCHO) Project: Read for a Need, an organization that focuses on character building and literary-based
service learning. This donation adds to the more than $60,000 Smithfield has donated to The OCHO Project
since 2011, where 100 percent of monetary contributions are used directly for the purchase of books for the
program.

“We are so grateful that Smithfield has chosen to once again contribute to The OCHO Project. Through their
support, thousands of children in need have received books to increase their reading skills and develop a love of
reading,” said Marilyn Perlyn, creator of The OCHO Project. “The OCHO Project has provided over 85,000 books
for children from Alaska to Florida and this new grant will keep books in the hands of young children in need!”

Children participating in The OCHO Project build upon their reading skills, develop a love of reading, and
participate in character education curriculum. Students are exposed to local and global issues related to
literacy, and are encouraged, through academic reading activities, to earn points to use at a book fair for kids
who have few or no books of their own.

“We have been proud to contribute to The OCHO Project for the past eight years,” said Keira Lombardo,
executive vice president of corporate affairs and compliance for Smithfield Foods, and president of the
Smithfield Foundation. “Education is one of our core focus areas for giving, as we believe it has the power to
dramatically strengthen communities over the long term. The OCHO Project is a great resource for children
across the country, and we are pleased to continue to support their development through a love of reading.”

To learn more about Smithfield’'s commitment to education, visit smithfieldfoods.com/helpingcommunities.

About Smithfield Foods

Smithfield Foods is a $15 billion global food company and the world's largest pork processor and hog producer.
In the United States, the company is also the leader in numerous packaged meats categories with popular
brands including Smithfield®, Eckrich®, Nathan’s Famous®, Farmland®, Armour®, Farmer John®,
Kretschmar®, John Morrell®, Cook’s®, Gwaltney®, Carando®, Margherita®, Curly’'s®, Healthy Ones®,
Morliny®, Krakus®, and Berlinki®. Smithfield Foods is committed to providing good food in a responsible way
and maintains robust animal care, community involvement, employee safety, environmental and food safety
and quality programs. For more information, visit www.smithfieldfoods.com, and connect with us

on Facebook, Twitter, LinkedIn, and Instagram.

About The OCHO Project

The OCHO Project is a character building and literary-based service-learning program that is dedicated to
exposing children to the joys of reading while teaching them that, through reading, they can help others less
fortunate than themselves. OCHO stands for Opportunities for Children to Help Others. The prime objective of
the program is to have students read not only to expand their own knowledge but also to help “earn” books for
their fellow students who have few or no books of their own. Students will “serve” and “learn” while building
character values. Students are able to apply knowledge in real world settings by learning both inside and
outside of the classroom.

Media Contacts:

Smithfield Foods, Inc. The OCHO Project
Lisa Martin Marilyn Perlyn
Ilvmartin@smithfield.com mperlyn@me.com

(757) 365-1980 (561) 350-4202


https://www.globenewswire.com/Tracker?data=-INjTFu8393sIyak9icy1HKyajmb8Qkr6pA-3PwWwBlIWIJuU3LFQLDslRDz5gqZe6yBYBK58mENvDOhOx1cncO9PJWynbAwpDD5JeZkfj0p0-RiL4DW-zbI5vHzZiIBcc559LUmtzm7bm5GUFL84QMmePca4sXPgdvXQi2-WyM=
https://www.globenewswire.com/Tracker?data=-INjTFu8393sIyak9icy1FJ1ykcYL7-ekCIAI7ZikfUYOM_TlXJ-even8yp0qto5_VQIP_Yt5MR9R40P9iMAKxh831ucVKmSzGKL2EwqQUQ=
https://www.globenewswire.com/Tracker?data=Vdz3cZ393Nt8Zk4INUeMgfadKFvYpbp2Acke2JPgdol1Ll5ITy64eAfp7VuP-C3WPiN_ZIYyp3b8GW_HXc6JVGQOFK8Xra2PxBwF9I9dWQgLMKGh-egQ5gyzMyvbXfLp1AQSj4t3RNHR11t3nkMSbPnC6Tz9oLt9ttQOGS4IKlsWM2yWWevznb4IrywXwgnC6WwaGyKMBVoMqbUglxTN-g==
https://www.globenewswire.com/Tracker?data=ISCIugeJ3hq1lXvL1OfdO3TvnvHT9mPlXJIePeUmq1AWajTl_Q3GvI7z7ebml4aPtI-vCJsMi57NKOrrWoe3i5tptMHFUSrRdO9TXobNKvinvvmcQIShAjRPMASgEwmdtay9mJ9lxa4eCXWIp2hzYt2LA9lDtY7aFFIPNdK61g0fYlYCuFRt5YEB3Gb5KReZ
https://www.globenewswire.com/Tracker?data=jMAhZJS9BRWcXOs9U0z3xEHPbFS0-jOYiP1CED-rIBEoDxHfsWI3ydO0aLhgGcWCIyrOfUmJ3a1dL8zSC3_xoy2R6cQAadXOeVQXKdpS2oE=
https://www.globenewswire.com/Tracker?data=wC2axP2S068bvCoaHaLaWBD2ILsrQKXuQ3exr9TcMiN3ELtWqRiYA-BmPQKkf3Fvh5knRsC7WBlLhelw-wdqnzIxnsiZBTIK4YMwAngQ0eM=
https://www.globenewswire.com/Tracker?data=KZBP1nPqVpk9CUk9HxMAghLJ2Y3HbPhPA2jf0GeOj8xXaCcccZl0XB89oHZlGjcodJP842nlfz4OYV6K4w0vEHqLb57E6NPncsNsUP0ul8k=
https://www.globenewswire.com/Tracker?data=6nCwX2u2Jh4YVoDb9WIYV5Kglr9cCgide04xmUQLw-oHk2ptqrE8t_7178liLwm3Lrue7Zcf4XZ4L7pN_M6mlXMaStCX_RU9AJdHAr6T3Lk=
https://www.globenewswire.com/Tracker?data=t69ed-Jz199a0z-IRRMPicQ1jd-c_9zQcaxWwJljhzhyObAtdXj5qus036XaJfxdX3KIRWxn5W9wurKbXshSpxDky3_XW_8fV1sX2jxi9e0=
mailto:lvmartin@smithfield.com
mailto:mperlyn@me.com

https://Investors.smithfieldfoods.com/2019-02-26-Smithfield-Foods-Donates-20-000-to-The-OCHO-Project



https://investors.smithfieldfoods.com/2019-02-26-Smithfield-Foods-Donates-20-000-to-The-OCHO-Project

